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Scott Brinker
@chiefmartec

This is the 7t year that we have run The Stackies as
an awards contest that invites marketers to send in @
single slide illustrating their marketing stack — the
collection of martech tools they use and the way
they conceptualize them together as a whole.

Although we award trophies for a few winning enftries
for the ideas they shared, any stack that works for the
team who uses it is a winner where it really matters.

But through this contest, the martech community at
large also wins, by learning from the many examples
their peers so generously share. A big, big thank you
goes out to everyone who contributed.

In support of this initiative, the MarTech Conference is
donating $100 for each stack submitted — $2,900 for
all 29 entries — to the non-profit COOP Careers.
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Algorithmic Customer Engagement

£

Educate

-0
@-o
-0
-0

Attract

By hyper-personalizing
customer engagement
across acquisition, growth
& retention with Al-
powered data, decisioning
& delivery, Algonomy is
practicing what we preach.
Our MarTech stack is put ? —
together by placing the
customer at the center of it
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Purpose-built stack that is enterprise-ready

providing business scale and modularity for
tech evolution.
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Building Success
with Martech
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betway

DELIVERING A WINNING MARTECH
HAND GREATER THAN THE SUM OF
ITS PARTS

Our martech stack is a fully integrated and
unified set of capabilities that work together to
deliver a winning hand of cards, as you would
have in a game of Poker.

By looking at our martech through an external
and internal lens (build vs buy), we have
crystal-clear visibility across all marketing
channels to react in real-time to customer
interactions and deliver a bespoke, consistent,

engaging experience anywhere in the
customer’s journey.

Through unifying external and internal
capabilities and focusing on removing

technology solos, we have built a martech
ecosystem that delivers us a winning hand,
everytime.

Potential customers become aware
of Betway via digital marketing and
may be thinking of registering.
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You register with Betway to begin
your experience that is as seamless,
entertaining and safe as possible.
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>
coP rket y

alteryx*  ¢cps*

VPB Next* O

Ak Auchence Momager

Yenia®

@THU”EAES

0

Betway uses it's analytical software
to understand you and tailor your
experience to your requirements.
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Betway uses Betway
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display platforms to
ensure its message
and values are
heard by you. i

Betway ensures
your datais

stored in a safe and

secure environment.
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We listen to your opinions on your
experience, and make sure to
improve the Betway experience for
both you and future customers.
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BUYERS / CLIENTS
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RETAIL &
INSTITUTIONAL
SERVICES USING
IN-HOUSE CUSTODY
TECH

Purchase a custody solution,
either via a service-side custody &
solution, or directly from an —

infrastructure provider &&&

SERVICE-SIDE

These providers offer the
client-facing sales, support
and interfaces.

INSTITUTIONAL SERVICES USING 3RD PARTY CUSTODY TECH
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custody infrastructure to
become a “full” service
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Others buy their
infrastructure from
third-party providers,

INFRASTRUCTURE

These providers offer the

underlying infrastructure

for digital asset transfer,
security, integration and
storage solutions
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AdTech 1is rocket science
SpaceX builds rockets that
power space exploration.
Here at Clearcode, we
build AdTech platforms
that power digital
advertising and marketing.
This blueprint illustrates
the MarTech tools we use

* in our everyday work.
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MARKETING TECHNOLOGY THAT POWERS THE CLIENT EXPERIENCE DTCC

ADVANCING FINANCIAL MARKETS. TOGETHER™

SALES & CONTENT
NURTURING B CREATION
o © L. The building blocks

Tools and platforms ~4f O 4 N\ of our communications
that fuel the ! and campaigns.
user journey. Y 4 )
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PUBLISHING &
CONSUMPTION
How we deliver the
client experience.
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MEASUREMENT &
ANALYTICS
................................................................. Data-drivelEiE

.................................................... : s : b O quantitative tool
_______________________________________________________________________ 3 ; to define success.
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Fairprice Marketmg Technology Stack
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Data Management

Consumer data stores and data

democratization

aws e

/A Azure
talend

~-MERKLE

) Identity
| Identification and
linking of consumers

/ and interactions

Data Science
Audience insights and
marketing measurement

@ python

Decisioning
Creation and governance of
audiences and interactions *——=*

’Q @ Hmu#m
PEGA v
2/ mparticle & Optimizely 2

vt P TEALIUM

Content

Creation and management of

content and assets

opentext-
work

apri

Acauia

() siTecore

BRIDGING THE
CUSTOMER EXPERIENCE

Merkle’s Technology Stack is built on five key pillars that support a bridge connecting
customer journeys. Each pillar features technologies that enable capabilities for customer
centric moments. A customer’s identity is the key to unlock the vehicle, enabling a personalized
ride across the bridge. As the customer moves along their journey, the five pillars reinforce a
solid foundation to ensure the customer is transported to their final destination.

Activation

Creating and optimizing
customer experiences
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Take flight with
PitchBook’s marketing
tech stack

PrEPARE | | | | |/

Preparation is the key to success at
PitchBook’s marketing mission control
center. These toolsets facilitate robust
brainstorming sessions, keep our projects,
goals and deadlines organized, and our
deliverables on time.

@ Asana
® Concur

© Litmos
® Lucid Chart

VENTS & PARTNERSHIPS

© Dropbox
O Evernote
O Frontify

O Highspot
@ Microsoft

(Outlook, PPT, Word,

XLS, Sharepoint)

© Workplace by
Facebook

—————— Usage chart for above applications

EXTERNAL COMMS

@ Retool

@ Slack

® Smartsheet
@ Workday
® Paycor

® Airtable

PitchBook is a financial data company that serves up meaningful intel to investors, founders and other pros across the

global financial markets. Tasked with launching messages that resonate, the company’s marketing team consists of 70+

people working across sub-disciplines like demand generation, creative, product and customer marketing and more.

Each team and every player provides a vital function in getting our messages off the ground and into orbit—er, the market.

(LavneH [ ]]

With our prep work complete, we leverage
these tools to build and launch marketing
campaigns powerful enough to reach the
stratosphere. Here, we focus on creating
reliable component parts to carry messages
we know will resonate. Then, it’s all systems go.

@ Adobe Creative © Frontify
O Ceros

® Zoom

@ OpenReel
@ Trinit

® CMS

(homegrown)

@ Python

(custom code)

Suite
® Appcues

© Drift

© Dynamic Yield
© Sublime Text
O Figma

© JustinMind

JIN-FuskT L[] ]

It’s not enough just to launch campaigns into
space and hope for the best. Dissemination
of meaningful marketing stories takes
constant monitoring, split-second course
corrections and the deployment of auxiliary
assets. We use these tools to listen to and
connect with our audiences and implement
adjustments when necessary.

@ Facebook
© Linkedln
© Marketo
@ Outreach
© RollWorks
© Splash

@ Sprout

Usage chart for above applications

Usage chart for above applications

© Twitter

© Unbounce
@ Wistia

@ Zoom

@ Litmus

@® Bing Ads

@ Google Ads

Safely back on the ground, we comb through
all the data we collected throughout our
recent mission. We use these instruments to
catalogue what worked, what didn’t, key
learnings and anything we can tweak as we
head back into preparation mode for our
next flight.

Bizible Gong
Delighted Hotjar

Google Klue
(AdWords and Analytics)

. Mixpanel
Mintigo

MS Power BI
Moz

PowerBI

ReachForce

Semrush
Salesforce

Tableau
TechValidate

Zoomlinfo
Trendkite

Usage chart for above applications ————




Progress Sitefinity Insight
DeepCrawl

SEMrush

Progress MOVEit

Disqus

Sympli

Google Big Query

Azure Machine Translator
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Dun and Bradstreet
ZoomInfo
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Progress WhatsUp Gold
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Progress DataDirect
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° Experience Management
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Live Agent
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Sprout Social
Cvent
GoToWebinar
Progress NativeChat
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Quest Diagnostics: Empowering healthcare professionals
and patients to improve health outcomes

CONTENT
MANANAGEMENT
SYSTEM

\ Google Analytics {j} tableauw

PATIENT: | am engaged in managing

. ANALYTICS yieaith
0 Find nearby testing locations with online search - ©)
and customer reviews SEMRUSH
MARKETING
AUTOMATION e Acgess lgb test results and relevant health © Adobe Target
topics online

6 Share feedback to help us continually improve

1 XM
our services qualtflcs

- HEALTHCARE PROVIDER & HEALTH SYSTEMS:
5°l-\ CUSTOMER I am providing optimal care to my patients

(Q? . RELATIONSHIP

MANAGEMENT o Gain insights about diagnostic testing services Adobe
through publications and educational content Ménager

CUSTOMIZATION Q Stay up-to-date with email newsletters ORACLE'
eloqua

\» A CUSTOMER © Receive timely and relevant information after
SATISFACTION engaging with us online

~50%

of US physicians
and hospitals are
served annually

1In3

adult Americans
are served annually

~92%

access to insured
lives in the US

Diagnostics’

@ ) Quest




eferential I ]

MNCITING ADVOCACY /

1

APPETIZERS =

GET A TASTE OF AGENCY SUPPORT WITH OUR
CUSTOMER ENGAGEMENT PLATFORMS.

INFLUITIVE

Online customer community, served with bottomless
customer delight,

B
SQUARESPACE &
Sampler platter includes Referential’s website, blog,
and professional-development-resources store,

.
MAILCHIMP @

Skip the chips 'n dip, and try our advocacy tips 'n
tricks instead! Delivered straight to your inbox.
USEREVIDENCE

Loaded nachos topped with advocacy industry insights,
sourced directly from professionals in the field.

SOUP & SALAD -

WARM YOUR PALATE TO THE FLAVORS
AHEAD WITH OUR SALES TEAM. OUR
CROUTONS ARE SURE TO CONVERT YOU!

OUTLOOK

A medley of strategic consulting, collaborative goal
! ) SHpE .
setting, and relationship building.

OFFICE 365 {#

House salad customized to your needs with Microsoft's
finest office applications.

ZOOM

Enjoy a cup of our daily soup with cameras off, or
indulge in a bowl face-to—face.

J 1

o/ N,

-@- = ATTRACT
. . -

M = ENGAGE
@< - CONVERT

MENU

CUSTOMER ADVOCACY SERVED HOT, DAILY

ENTREES #

SAVOR THE DELIVERY OF PROGRAM
SUPPORT. SERVED WITH ALL SERVICES OR
SELECT SERVICES A LA CARTE.

OFFICE 365 ®«

The classic burger, piled high with the highest—quality
pl"()[L‘L'l management,

GOOGLE SUITE

8 oz. top sirloin steak, cooked to perfection on our
grill specialized for online collaboration.

SHELF

Family-style customer advocacy best practices! Served
sizzling on our knowledge management platform,

BOX

Wood-fired pizza topped with the freshest, finest
ingredients from our pantry of client projects,

HARVEST

BBQ ribs, precisely prepared sous—vide style with our
time-tracking software,

OPSYS

Handmade ravioli, stuffed with vigilant oversight
provided by our managed security service provider,

TEAMS

6-cheese tortellini that enables delicious collaboration
across all the time zones our team covers.

DESSERTS #

SAVE ROOM FOR DELIVERY OF EVERYONE'S
FAVORITE PART OF ADVOCACY: THE
CUSTOMER STORIES!

ADOBE INDESIGN

Get a taste of our layout—design expertise with a slice
of our mille-feuille!

ADOBE PREMIERE PRO

Marvel at our video editing skills with some fruit tart,
made of expertly s(p)liced fruits,

ADOBE AFTER EFFECTS

Finish our house sundae with your choice of toppings
using our post—production video editing services,

ADOBE ILLUSTRATOR

Top a slice of cheesecake with your choice of fruit
drizzle for the perfect graphic-editing finish.

ADOBE PHOTOSHOP

Créme brulée completed with a caramelized sugar top
- a delectable photo-finishing touch,

OFFICE 365 @

A giant chocolate thp cookie, packed with chunks of
our favorite Microsoft office tools,

GRAMMARLY

Chocolate lava cake oozing with grammatical expertise
that enrichens every piece of written content we create.

OTTER.AI

A dozen perfectly symmetrical macarons, created via
our mnterview trJllS\'rl;‘lll)ll IUUI.

VIMEO

Try our wine and chocolate tasting menu for a sample of
our cinematic creations via our video hosting platform,

T0-GO DISHES

ENJOY THE BEST OF REFERENTIAL AT YOUR OWN PACE, ON YOUR OWN TIME THROUGH DELIVERY OF OUR
TRAINING AND PROFESSIONAL DEVELOPMENT RESOURCES.

SPECIALS &

OUR FINGER LICKIN' SPECIALS
MAY BE WHAT FIRST ATTRACT YOU
TO REFERENTIAL, BUT WE HOPE
YOU STAY FOR OUR FULL MENU!

SQUARESPACE # £

Website and blog scampi, sautéed in awareness—
building and tossed with educational content.

WISTIA

Seafood platter, caught fresh daily and served via
this video hosting platform.

CANVA

Turkey club sandwich piled high with content
created via this easy—to-scale graphic design tool,

ANSWERTHEPUBLIC

Chicken tenders and a basket of content
optimization, served waffle-fry or tater—tot style,

LINKEDIN

Homemade mac and cheese, topped with a crispy
layer of the latest customer advocacy tips n' tricks.

TWITTER

Hand-picked mushrooms stuffed with insights
from industry thought leaders, served bite—size.

FACEBOOK

Decadent cheese fondue, served with unlimited
refills of exciting company updates.

HOOTSUITE

Enio{\‘ unlimited access to our salad bar, refreshed
regularly via our social media management platform)

MAILCHIMP &

Farm-to-table advocacy insights and best practices

\duli\ ered straight from our experts to your inhu.\ﬂr

ALL MEALS INCLUDE »

A COMMITMENT TO CONSTANT
IMPROVEMENT AS WE ANALYZE WHAT
FLAVORS WORK BEST AND STRIVE TO
BETTER EDUCATE AND EMPOWER.

{;riq dﬂ\l‘)k refills to keep vou hydrated while we ensure
valanced service delivery via odr HR management tool.

QUICKBOOKS

An add-it-to-my-tab option, so you can enjoy our full
menu while we help you track spend against budget.

% OFFICE 365% FLEXIQUIZ GODADDY SQUARESPACE & &

= DELIVER Projeqt management, On-the-go certification a,‘l'ni sampler platter Online traiping store — a slice of oyr
served 1jur—'>t_\' e. exam ;!rc?.\ resources. elivered via aur web host, website - delivered via our site [vuhldcr. E X C EL \ x
i i (I.Limpllmfnl.lrv_Iwmdstu ¢s to enjoy in—between
“' = MEASURE/ANALYZE ” THINK'F']?] VIDEOSCRIBE GOOGLE SUITE ADJOBE PREM'ERE PRO% deliverables while we analyze our performance.
A 3-course meal delivered Nuggets of our training Project management, : Mini dessert of our best video training
L i at home via this learning \ouy}ﬁt-.\dluiiwrc via t hs served in a your choice of c:jm_um. topped with a dollop of video ? o“_o G_L E_ A N A LY T | c s Fopyer
management system, whiteboard animation tool, a wrap or bowl. editing software, An all=you—can—eat "Il‘“"“» SO you can sample new

iterations as we learn how to best optimize content.
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\ REAL MOMENTS
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REAL FOOD

—PLAN & BUILD
WE DRIVE REAL INNOVATION.

COMMERCE & CONVERSION
WE EMBRACE REAL CHANGE.

 Comscors [SAPJIRI] Netoese

100% REAL, NATURAL CHEESE

2 instacart

REAL FUN

[ Sasify [ Amazon ] IRI Publs ] SAP | 1 World Sy | Walmart |Brandbank | Albetsons)
Mjer | Sefeva ] Destni Nislsen [ Syndige [ Torget [ Kroger] Istacert [Prfier

CONTENT & MEDIA
WE CULTIVATE REAL MOMENTS.

[ Sxino |

2021 MARKETING TECHSTACK

A STACK OF REAL.

Since our founding in 1953, Sargento has
been dedicated to innovation. We do what
we do for the love of 100% real, natural
cheese; from ahead-of-its-time packaging
to unique marketing strategies and

tools, from industry firsts

to industry bests.

REAL LAUGHS

REAL CONNECTIONS

REAL EMOTION
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[ Googl | Criteo] Flashtaking| Facebook] Sprout Instagram ] Citus Ad | Adobe
(Tadedesk [ Tittr  Piteres | ik Merkl ] lnmar ] Quotint  tock]
Pacvue [Instacare] Wemart Connect] Amszon Advertiing [ Ponds  Roundel

LISTEN & ANALYZE
WE LEVERAGE REAL INSIGHTS.



EMPOWERING THE MODERN MARKETER TO CONNECT WITH
CUSTOMERS AND TURN CURIOSITY INTO CAPABILITY.

Public Relations CISION - onalyhca@ | | CARMA

and Influencers

Email and MRM,
Personalization
and Marketing
Automation

CD et e

NOILOINOYd ANV ONISILYIAQY

JIN31¥3dX3 ANV INILNOD

Visualization,
Marketing
Analytics and
Digital Insights

Social Media

BUZZSUMO g &) Pynamicsignal @ @ influitive Sp?ﬁ'\ Klr Monitoring
and Marketing

Governance,

Compliance TRUSTARC

and Privacy

Community,
Khoros &
4 o L0 LI Advocacy and Chat

SJILATYNY ANV Y1Ya

Marketing Data inQXM
and Enhancement qualtrlc&

G VicrosotTeams ON24 eventbrite cvent Events and

Webinars
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Marketing Technology Stack as of Sept. 2021

® Ensure Client Success @ ¢ Run the Business
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Marketing Technology Stack
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verizon’

Smarter, Faster, Reliable B2B MarTech Stack — Built Right

Our ecosystem vision is to create a connected and scalable B2B
stack powered by data and Al to drive seamless experiences for

our customers across all channels

= -

ANALYTICS

}
Adobe Analytics iy +ableau

Adobe Audience
Manager

c')
OO Looker

Google BigQuery

Market
Intelligence

‘ DATA & ANALYTICS

Experience
Platform

DEMANDBASE

N I I I

(3) ORCHESTRATE & DECISION

Real-Time
Personalization

Efficient Reach Sales Velocity
CONTENT &
EXPERIENCE

ADVERTISING & SALES &
PROMOTIONS SERVICE
Adobe Experience [ s El s Mi c
Manager
Google Analytics
l u HIGHSPOT
Google Display & Adobe Target
Video 360
- © outreach
o ‘
Google Search A
Ads 360 Adobe Marketo Engage}

Lead Qualification (MQL)

3 SYSTEMS OF ENGAGEMENT

E Product
Ecosystem

v
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wireless”

by verizon

wireline’

by verizon

fios”

by verizon

¥zt

Bluejeans

by Verizon

' Collaboration
5> slack

G Suite

Bluejeans

by Verizon

Continuous
Improvement

VeriZOn

CUSTOMER
ADVOCACY
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